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This accessible book introduces students to the theories, concepts and skills required to promote an event
successfully. To promote an event effectively it is essential to understand marketing, but it is also important
to recognise that it is not just consumers who are the audience: other publics who may not necessarily attend
can have a fundamental effect on the success of an event as well. Uniquely therefore, this book covers two
related themes: marketing and public relations in an events context. This will offer events planners a
comprehensive guide on how to promote events to a range of audiences, and on how to use this to manage an
event’s long-term reputation.

The book focuses on core marketing and PR current theory specifically relevant to the events industry and
introduces topics such as marketing strategy, the consumer, marketing PR and how to use the internet to
promote events. It integrates a range of international case studies from small-scale events to mega-events to
help show how theory can be applied in practice. It further includes inserts of interviews with practitioners in
the field, to offer insight into the realities of event communication and to show how to overcome potential
pitfalls. Learning outcomes, discussion questions and further reading suggestions are included to aid
navigation throughout the book, spur critical thinking and further students’ knowledge.

The book is essential reading for all students studying Events Management, and provides valuable reading
for students, academics and practitioners interested in marketing and public relations in general.
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From reader reviews:

Arthur Walker:

The experience that you get from Promoting and Marketing Events: Theory and Practice could be the more
deep you digging the information that hide inside the words the more you get thinking about reading it. It
does not mean that this book is hard to recognise but Promoting and Marketing Events: Theory and Practice
giving you enjoyment feeling of reading. The article author conveys their point in a number of way that can
be understood by means of anyone who read that because the author of this reserve is well-known enough.
That book also makes your personal vocabulary increase well. Making it easy to understand then can go with
you, both in printed or e-book style are available. We highly recommend you for having this specific
Promoting and Marketing Events: Theory and Practice instantly.

Tanisha Goss:

Playing with family in the park, coming to see the marine world or hanging out with friends is thing that
usually you will have done when you have spare time, after that why you don't try thing that really opposite
from that. One particular activity that make you not feeling tired but still relaxing, trilling like on roller
coaster you are ride on and with addition of knowledge. Even you love Promoting and Marketing Events:
Theory and Practice, you could enjoy both. It is very good combination right, you still desire to miss it?
What kind of hang type is it? Oh can occur its mind hangout guys. What? Still don't have it, oh come on its
known as reading friends.

Irene Gonzales:

Your reading 6th sense will not betray an individual, why because this Promoting and Marketing Events:
Theory and Practice book written by well-known writer whose to say well how to make book that may be
understand by anyone who all read the book. Written with good manner for you, dripping every ideas and
writing skill only for eliminate your own hunger then you still doubt Promoting and Marketing Events:
Theory and Practice as good book not only by the cover but also through the content. This is one book that
can break don't ascertain book by its protect, so do you still needing an additional sixth sense to pick this!?
Oh come on your reading sixth sense already told you so why you have to listening to another sixth sense.

Joan Ortega:

In this period globalization it is important to someone to obtain information. The information will make you
to definitely understand the condition of the world. The condition of the world makes the information much
easier to share. You can find a lot of recommendations to get information example: internet, paper, book, and
soon. You can observe that now, a lot of publisher that will print many kinds of book. Often the book that
recommended for your requirements is Promoting and Marketing Events: Theory and Practice this
publication consist a lot of the information in the condition of this world now. This book was represented
how can the world has grown up. The language styles that writer require to explain it is easy to understand.



The writer made some research when he makes this book. That's why this book suited all of you.
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