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Discover New Entrepreneurial Marketing Strategies for Supercharging Profits and Sustaining
Competitive Advantage!

This practical guide shows how to use modern entrepreneurial marketing techniques to differentiate your
company in the eyes of customers to achieve sustainable profitability. The authors focus on innovative
strategies and tactics, pioneered by some of today’s most successful and disruptive companies, including
Google, Quidsi (diapers.com), Apple, Victoria’s Secret, Anki, Pebble, Metricstream, and Warby Parker.
These high-impact methods will help entrepreneurs achieve immediate, bottom-line results through more
effective marketing.

Based on The Wharton School of the University of Pennsylvania’s pioneering Entrepreneurial Marketing
course, this edition is fully updated to reflect what works in the marketplace today. Guided by the authors’
collaboration with dozens of high-growth companies, it offers new insights into which marketing programs
and distribution channels are likely to succeed, and how to leverage them in your unique business
environment—even with limited resources.

The authors begin by helping you refine your competitive positioning by clarifying “What am I selling to
whom?” and “Why do they care?” Next, they guide you through the fundamentals of demand generation via
public relations, social media, viral marketing, advertising, distribution, and marketing-enabled sales.
Finally, they provide you with valuable tips on how to secure the right human capital resources to build the
team you need to succeed. Each of these core concepts is illustrated with real-world anecdotes that provide
fresh insights into traditional marketing concepts.

Pragmatic from start to finish, Marketing That Works, Second Edition, is for marketers who care about
both long-term strategies and short-term results.

• Leverage cutting-edge, entrepreneurial techniques to get your positioning and pricing right
• Generate, screen, and develop great new marketing ideas to reach your target audience
• Lead your customers to your offering—and motivate them to buy
• Cultivate the right people and resources for outstanding execution

This guide offers high-value, low-cost marketing solutions that leverage today’s newest trends, tactics,
channels, and technologies. It highlights companies that are redefining marketing and illuminates powerful
new ways to secure resources, test and execute plans, and build brands.

The authors present practices for getting close to customers, reinforcing positioning, and developing
marketing programs. Wherever you compete, this guide will help you grow your sales and profits, and drive
more value from every dollar you spend on marketing.

For more information about Marketing That Works, visit www.marketingthatworksbook.com.
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From reader reviews:

Elaine Rode:

Nowadays reading books be a little more than want or need but also be a life style. This reading addiction
give you lot of advantages. The huge benefits you got of course the knowledge the actual information inside
the book that will improve your knowledge and information. The info you get based on what kind of
publication you read, if you want attract knowledge just go with education books but if you want truly feel
happy read one along with theme for entertaining for instance comic or novel. Typically the Marketing That
Works: How Entrepreneurial Marketing Can Add Sustainable Value to Any Sized Company (2nd Edition) is
kind of e-book which is giving the reader unforeseen experience.

William Sebastian:

Reading can called mind hangout, why? Because while you are reading a book especially book entitled
Marketing That Works: How Entrepreneurial Marketing Can Add Sustainable Value to Any Sized Company
(2nd Edition) the mind will drift away trough every dimension, wandering in every aspect that maybe
unknown for but surely can be your mind friends. Imaging every word written in a e-book then become one
form conclusion and explanation that will maybe you never get prior to. The Marketing That Works: How
Entrepreneurial Marketing Can Add Sustainable Value to Any Sized Company (2nd Edition) giving you yet
another experience more than blown away your mind but also giving you useful info for your better life on
this era. So now let us present to you the relaxing pattern the following is your body and mind is going to be
pleased when you are finished reading through it, like winning a sport. Do you want to try this extraordinary
investing spare time activity?

Jessica Adkins:

You are able to spend your free time to see this book this e-book. This Marketing That Works: How
Entrepreneurial Marketing Can Add Sustainable Value to Any Sized Company (2nd Edition) is simple to
create you can read it in the park your car, in the beach, train along with soon. If you did not have much
space to bring typically the printed book, you can buy the particular e-book. It is make you much easier to
read it. You can save the particular book in your smart phone. Therefore there are a lot of benefits that you
will get when you buy this book.

Nancy Lundy:

Beside this specific Marketing That Works: How Entrepreneurial Marketing Can Add Sustainable Value to
Any Sized Company (2nd Edition) in your phone, it may give you a way to get nearer to the new knowledge
or information. The information and the knowledge you can got here is fresh in the oven so don't always be
worry if you feel like an old people live in narrow commune. It is good thing to have Marketing That Works:
How Entrepreneurial Marketing Can Add Sustainable Value to Any Sized Company (2nd Edition) because



this book offers to you personally readable information. Do you sometimes have book but you don't get what
it's about. Oh come on, that won't happen if you have this within your hand. The Enjoyable arrangement here
cannot be questionable, such as treasuring beautiful island. So do you still want to miss the item? Find this
book and also read it from today!
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